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	Chinese Course Title
	企業概論
	Course Number
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	English Course Title
	 INTRODUCTION TO BUSINESS

	Class Format
	 Lecture
	Requirement
	必修
	Department
	Business Management

	Instructor
	Li-Lin Liang   
	Credit
	3

	Course Description

	  This course is an introduction to business. It aims to provide a brief survey of business, including management and organization, marketing, social media and e-business, information systems, accounting, and finance. This course will also address other important concepts such as ethics and social responsibility, forms of ownership, small business concerns and entrepreneurship, and international business.

	Course Objective

	  The primary objective is to introduce businss operation to students. Students are expected to understand concepts and terminologies related to business studies.

	Teaching Format

	48 hours of lectures (3 hours per week).
If this course is OVERBOOKED, the seats will be determined by the following orders
a.Last-year students
b.Exchange students
c.Students who intend to apply double major or minor in Business Management, or who intend to transfer to the Department of Business Management. 

	Grading Standard

	1.Mid-term exam：40%
2.Final exam：40%
3.Class discussion ：20% 


	Reference/Text

	序號
作者
書名
出版社
出版年
出版地
ISBN#
1
Robert J. Hughes, William M. Pride, Jack R. Kapoor
Business Foundations, Third international edition
Cengage Learning
2013
USA
9781133187486


	Course content/ Progress / Documents

	週次
日期
授課內容及主題
1
2014/09/15~2014/09/21
Course overview
2
2014/09/22~2014/09/28
An Introduction to business and economics
3
2014/09/29~2014/10/05
Ethics and socially responsibility
4
2014/10/06~2014/10/12
Business in a global economy
5
2014/10/13~2014/10/19
Choosing a form of business ownership
6
2014/10/20~2014/10/26
Small business, entrepreneurship, and franchises
7
2014/10/27~2014/11/02
Understanding the management process
8
2014/11/03~2014/11/09
Creating a flexible organization
9
2014/11/10~2014/11/16
Producing quality goods and services
10
2014/11/17~2014/11/23
Mid-term exam
11
2014/11/24~2014/11/30
Attracting and retaining the best employees
12
2014/12/01~2014/12/07
Motivating and satisfying employees and teams
13
2014/12/08~2014/12/14
Building customer relationships through effective marketing
14
2014/12/15~2014/12/21
Creating and pricing products that satisfy customers
15
2014/12/22~2014/12/28
Distributing and promoting products
16
2014/12/29~2015/01/04
Understanding information and e-business
17
2015/01/05~2015/01/11
Using accounting information and mastering financial management
18
2015/01/12~2015/01/18
Final exam



PAGE  
1

