Course Format

College of Management, National Sun Yat-Sen University

	Chinese Course Title
	生活型態資料庫應用
	Course Number
	M4010014

	English Course Title
	 APPLICATON OF LIFE-STYLE DATABASE

	Class Format
	Elective
	Requirement
	none
	Department
	MBA

	Instructor
	Tsuang Kuo
	Credit
	3.0

	Course Objective

	Key topics include:

    Why databases fail and how we can learn from the mistakes of others.

    The basic concepts of lifetime value, and how to use it in the marketing plans.

    How to combine the database to the Web to create profitable, powerful customer communication.

    Techniques to create, build, and measure customer loyalty.

    How to build retention and customer loyalty in business-to-business environment.

	Course Outline

	 Traditional marketing is often little more than stumbling in the dark, designing a product and trying to sell it. Database marketing, on the other hand, switching the focus from the product to the customers. It helps marketers know what customers want – through their own words and actions – and greatly increase the cost efficiency and effectiveness of marketing programs. This course will teach students how to design and customize an effective database, and the processes of interpreting key data to improve both customer response and service quality.

	Teaching Format

	Lecture, discussion & group project.

	Office Hours and Location: 

	1.weekly reading reports 50%

2.midterm exam, final exam 50%

	Grading Standard

	1.
Homework (15%);

2.
Quiz (5%);

3.
Mid-term Exam (40%)
4.  Final Exam(40%)

	Reference/Text

	1. Strategic database marketing: The Master plan for starting and managing a profitable, customer-based marketing program, Arthur Hughes, McGraw-Hill; 3 edition (August 26, 2005).
2. The new direct marketing: How to improve a profit-driven database marketing strategy, David Shepard, McGraw-Hill; 3 edition (March 31, 1999).

	Course content/ Progress / Documents

	1. Strategic database marketing and the Web

2. The vision

3. Lifetime value – the criterion of strategy

4. Design a successful customer strategy

5. Building profit with recency, frequency, and monetary analysis

6. Communicating with customers

7. Building customer loyalty

8. Using customer profiles in marketing strategy

9. Midterm

10. Strategy verification: testing and controlling groups

11. Finding customers through the Web

12. Retailing and packaged goods

13. Building retention and loyalty of business customers

14. Financial service

15. Why database fails

16. Database types that successed

17. Choosing business partners

Final Exam


