Course Format
College of Management, National Sun Yet-Sen University
	Chinese Course Title
	行銷實作
	課號
	B4013007

	English Course Title
	Marketing Practice

	Class Format
	Elective
	Requirement
	none
	Department
	B.M.

	Instructor
	Tai-Hwa Chow
	Credit
	3

	Course Objectives

	The purpose of this course is using marketing research skills to explore a truly enterprise marketing activities.

	Course Outline

	The purpose of this course is to provide an understanding of the marketing issues facing managers and to explore how companies can be managed to compete more successfully. The course focuses on the following issues:

* Marketing research proposal
* Reading of secondary information
* Design of questionnaire
* Approval of questionnaire

	Teaching Format

	Lecture/Presentation/Discussion

	Office Hours:

	Monday14:00~17:00 ;Wednesday14:00~17:00

	Grading Standard: 

	Final Report (80%) ;Participation (20%)

	Reference/Text

	1. 周泰華、杜富燕 (2002)，零售管理，第二版，台北市：華泰書局。

2. Kevin Lane Keller, (2003), “Strategic Brand Management: Building, Measuring, and Managing Brand Equity,” (second edition) Upper Saddle River, NJ:  Prentice Hall.

3. Kevin Lane Keller, (2003), “Best Practice Cases in Branding,” Upper Saddle River, NJ: Prentice Hall.

4. Matt Haig, (2004), “Brand Royalty: How The World’s Top 100 Brands Thrive & Survive,”Kogan Page, ISBN: 0749442573.

5. Selected Harvard Business Cases in strategic brand management and related areas. 

6. 邱莉玲 (1999)”廣告陽謀－廣告創意大公開”台北市: 時報出版‧ISBN：9571329665。

	Course content/ Progress / Documents

	Week

Date

Content

1

2/27

Course introduction

2

3/06

Team member list, reading of secondary information

3

3/13

topics、marketing research proposal, reading of secondary information

4

3/20

Design of questionnaire、, reading of secondary information

5

3/27

Approval of questionnaire、, reading of secondary information

6

4/03

interview, reading of secondary information

7

4/10

interview, reading of secondary information

8

4/17

interview, reading of secondary information

9

4/24

interview, reading of secondary information

10

5/01

Oral presentation

11

5/08

Oral presentation

12

5/15

Modification of written report

13

5/22

Modification of written report

14

5/29

Modification of written report

15

6/05

Turn in electronic file of final report

16

6/12

graduation

17

6/19

Turn in paper final report




