Course Format
College of Management, National Sun Yet-Sen University
	Chinese Course Title
	零售管理
	課號
	M4010011

	English Course Title
	Retail Management

	Class Format
	Elective
	Requirement
	none
	Department
	B.M.

	Instructor
	Tai-Hwa Chow
	Credit
	3

	Course Objectives

	The purpose of this course is to introduce the nature, scope, techniques, procedures, of marketing research，including writing a marketing research plan and questionnaire，discussion of current issues in marketing research, how to implement marketing research cases, and how to write and present a marketing research report.

	Course Outline

	The purpose of this course is to provide an understanding of the marketing issues facing managers and to explore how companies can be managed to compete more successfully. The course focuses on the following issues:

* Retail strategic planning
* Retail organization
* Taiwanese Cases
* Merchandising
* Product display and store design
* Retail pricing
* Retail promotion
* Retail operations
* Location and trading area analysis

	Teaching Format

	Lecture/ Student report/ Implementation /Case discussion

	Office Hours:

	Friday 7:00~9:00;Saturday 7:00~9:00

	Grading Standard: 

	Class participation and tests (20%) ; Term paper (20%) ;Mid-term exam and Final exam (60%)

	Reference/Text

	1. Taihwa Chow, Retail Management, 2nd edition, Hwa-Tai Publishing Co., 2008. 

2. Handouts of Taiwanese cases

	Course content/ Progress / Documents

	Week

Date

Content
1

2009/09/14~2009/09/20

Course introduction

2

2009/09/21~2009/09/27

Retail strategic planning
3

2009/09/28~2009/10/04

Topics of your term paper
4

2009/10/05~2009/10/11

Retail organization
5

2009/10/12~2009/10/18

Taiwanese Cases
6

2009/10/19~2009/10/25

Retail organization
7

2009/10/26~2009/11/01

Merchandising
8

2009/11/02~2009/11/08

Product display and store design
9

2009/11/09~2009/11/15

Retail pricing
10

2009/11/16~2009/11/22

Retail promotion
11

2009/11/23~2009/11/29

Mid-term exam
12

2009/11/30~2009/12/06

Student presentations


13

2009/12/07~2009/12/13

Retail operations
14

2009/12/14~2009/12/20

Location and trading area analysis
15

2009/12/21~2009/12/27

Taiwanese cases
16

2009/12/28~2010/01/03

Student presentations
17

2010/01/04~2010/01/10

Student presentations
18

2010/01/11~2010/01/17

Final exam and marketing research plan and questionnaire




