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Course Objectives 

The objectives of this course include:

(1) The strategies to build brand equity. (2) The methods to measure brand equity. (3) The benefits of brand equity in relation to business growth. The students will have an understanding of the important issues in planning and evaluating brand strategies. Also, the appropriate concepts and techniques to improve the long-term profitability of brand strategies will be emphasized, especially related to the management of Taiwanese firms. Several Taiwanese cases will be incorporated into this course.


Course Requirements and Evaluations: 

1. Class participation and tests (20%) 
2. Term paper (20%) 
3. Mid-term exam and Final exam (60%)

Class Schedule 

1. Course Introduction 
2. Brand Planning 
3. topics of your term paper 
4. Brand Metrics 
5. Taiwanese Cases 
6. Brand Architecture 
7. Student presentations 
8. Brand Growth 
9. Brand Equity

10. Brand Equity
11. Mid-term exam

12. Student presentations 
13. Taiwanese cases

14. Taiwanese cases

15. Taiwanese cases

16. Student presentations

17. Student presentations
18. Final exam.

Materials

1. Kevin Lane Keller, Strategic Brand Management, 3rd edition, Prentice-Hall, 2008. 
2. handouts of Taiwanese cases
